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Monday, February 16, 2009
TORONTO, Canada: Issue No. 7 of the quarterly
TeleAnalytics MoTV Tracking Service (TMTS) has
been released. TMTS tracks and analyzes facts and
adoption figures for all commercial Mobile TV
(Broadcast) networks around the world on a
monthly basis. Issue No. 7 analyzes the Q3-08
MoTV adoption figures and summarizes the key
Mobile TV developments up until January 2009.

Highlights from Issue No.7  Follow
(All figures refer to MoTV Broadcast networks)

World: During Q3-08, the volume of MoTV de-
vices sold remained within 5% of the volumes
witnessed in Q1-08 and Q2-08, and the worldwide
MoTV market is already consistently worth more
than 10 million devices per quarter. The worldwide
MoTV new adds during Q3-08 were in line with the
prediction made for more than 50 million MoTV
users at the end of 2008.

Japan: In Japan, the One-Seg penetration among
all handsets monthly sold (PHS excluded) crossed
the 90% mark in November 2008, after flirting
with this milestone as early as August 2008 (figure
on top). The fact that this achievement happened
in the middle of the financial crisis proves the
point earlier made that One-Seg has been institu-
tionalized in the Japanese market. Furthermore,
the achievement shows that opinions about MoTV
adoption being universally and critically affected
by the financial crisis understand little about both
the mass MoTV markets and about the mecha-
nisms present in the markets of the early adopt-
ers. On a worldwide scale the Chinese launch in
August already made quite a dent in the One-Seg 
market share among MoTV handsets sold world-

wide (side figure) and as noted before, the Ko-
rean-Japanese-Chinese triangle will dominate the
worldwide 2009 MoTV scene, replacing the Ko-
rean-Japanese duopoly that reigned from mid
2006 onwards.

Europe: The myriad of European MoTV entangle-
ments encourages many MNOs to see 3G-MoTV
as a semi-permanent rather than a transient state,
although this view is forced and obviously does
nothing in terms of improving the Over-the-Air
HSDPA sector capacity. In Germany, the state
media regulators now promise to restart DVB-H
and to do better after the two previous flops that
they engineered. In France, the entanglement may
be resolvable and TDF recently tabled what may
prove to be a credible way to get things started
(2010). As a whole though, the WE market will
continue to be anemic in 2009 and this market
absorbed less than 0.8% of the MoTV devices
sold worldwide in the first three quarters of 2008.

US: As pointed out more than 18 months ago, it
was unavoidable for Automotive MoTV reception
to come to prominence. In CES-2009, commercial
announcements to this effect were made by both
FLO and ATSC-M/H. FLO now has to wait for the
postponed US ASO (to mid year) before it can
utilize the spectrum acquired in the 700 MHz auc-
tion. The ATSC-M/H local stations will also come
on line in the second half of 2009, in the middle of
the worst downturn in US advertising, a fact that
is likely to affect the anyway few DTS intentions
that may have existed before.

Korea: The financial crisis hit Korea hard but
made little difference to Korean T-DMB equipment
sales. Also, the mid 2008 halving of the S-DMB
pricing worked wonders in pulling S-DMB out of
the H1-08 stagnation and in Q3-08 SKT booked
almost 400K new S-DMB adds.

China: At the end of 2008, SARFT did not of
course light up the “300 cities” that it had prom-
ised. On the other hand, the Chinese market is
coming of age, the CA system is largely in place,
and SARFT’s  target of 10 million CMMB subs for
the end of 2009 appears to be credible enough,
even in a situation where more than 25 million
migrant workers had to return to rural China after
the mass Chinese factory bankruptcies devastated
previously booming areas like Shenzhen.
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